Third Quarter 2012 Results

MOSCOW – Sun Interbrew Plc (Lux: SUNB5-LX), a leading brewer in Russia and Ukraine, today announces its financial results for the third quarter 2012.

Given the declining industry and challenging regulatory environment, especially in Russia, we are concentrating on premiumizing and improving the profitability of our brand portfolio. We are also undertaking significant restructuring of the cost base, as well as optimizing cost of sales and distribution expenses. In 3Q12, we completed the closure of our brewing and malting facilities in Kursk in Russia.

In Russia, our beer volumes declined 17.0% in 3Q12 and 12.3% in 9M12, driven by industry weakness and share loss in our value and core brands due to strong competitive promotional activity. Bud, as a key focus brand, continued to perform well, and reached an estimated market share of 1.3% in 3Q12. In 9M12, we gained 70 bp of estimated share in the Premium/Super-premium segment as we continue to execute against our premiumisation strategy.

In Ukraine, our beer volumes declined 8.3% in 3Q12 and 10.8% in 9M12, driven by a weak industry and some market share loss. Bud, which was launched in April 2012, has achieved an estimated 1% market share in 3Q12.

EBITDA grew by 41.3% to 110 million USD in 3Q12, with revenue per hl growth of 12.9% driven by price increases ahead of competition and brand mix improvements, as well as good fixed cost management. In 9M12, EBITDA increased by 29.5% to 224 million USD.

	Central and Eastern Europe
	3Q11
	Currency translation
	Organic growth
	3Q12
	Organic growth

	Total volumes (thousand hls)
	7,565 
	 
	(1,018)
	6,547 
	-13%

	Revenue
	528 
	(49)
	(12)
	467 
	-2%

	Cost of sales
	(297)
	25 
	25 
	(247)
	-8%

	Gross profit
	231 
	(24)
	12 
	219 
	5%

	Distribution expenses 
	(65)
	6 
	12 
	(47)
	-18%

	Sales and marketing expenses 
	(113)
	12 
	15 
	(86)
	-13%

	Administrative expenses 
	(21)
	3 
	(8)
	(26)
	38%

	Other operating income/(expenses)
	     -  
	       -  
	3 
	    3
	   -  

	Normalized EBIT
	32 
	(3)
	34 
	63 
	106%

	Normalized EBITDA
	84 
	(8)
	35 
	111 
	42%

	Normalized EBITDA margin
	15.80%
	 
	 
	23.60%
	707bp


